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Additional information

Additional Informaticn

In connection with Mewel's 2018 Arnual Meeting of Sharehciders, Mewell will file with the U.S. Securities and Exchange Commissicn and mail to the shareboicers of record enlited to vote at the
2018 Annual Meeting a definiteve prowy statement ard other docuements, inciud ng a WHITE prowy card. SHAREHOLDERS ARE ENCOURAGED TO READ THE PROXY STATEMENT AND ALL OTHER
RELEVANT DOCUMENTS WHEN FILED WITH THE SEC AND WHEN THEY BECIHE AVAILABLE BECAUSE THOSE DOCUMENTS WILL CONTAIM IM=0RTANT INFORMATION. When filed with the
SEC, the definitive proxy statement and WHITE peoxy card will alss be mared to sharehaiders of reccnd, Investons and other interested paries will be able to obtain the decuments free of charge at
the SEC"s website, ywy sec ooy o from Mewel at its webste, ywaw newalibeands com, o through 2 reguest in wiiting Sent 1o Mewell a1 221 Aner Sireet, Hobehen, New Jersey. OT030, Aftention:
Gernvral Counse

Participants in Solicitaticn

The Company and 115 dreciors and executive officers may be deamed 10 be participants in the salictation of proes in cornection with the 2018 Annual Meetng. Certan infermation concemmng
gertan of these participants is set forth in the Company’s definitive proxy statement, dated March 30, 2017, for it 2017 annual mesting of sharcholders ag fited with the SEC on Schedule 144 and
the Company’s Cument Reparts, dated August 24, 2017, January 21, 2008 and Febnuany 16, 2018, as filed with the S£C on Form 8K Additional mformaten regarding the inderésts of these
PIFLE PRS0 the Sobenation of prox 5 m iespect of the 2018 Anvwa) Beeling and oiher relevant matena's wi'l be fed with the SES whin thiy becoms Jvarabie



Key messages for CAGNY 2018

Organization transition to operating company largely complete

Oranas/sinnovatonysevornimerce Capanpiities 10O JAR Dranas

Excellent progress on innovation and eCommerce; our confidence in model high

External environment tougher than anticipated (retailer landscape; pricing)

Adjusted near-term growth ambition to market conditions

Taking decisive action to simplify portfolio, strengthen margins/cash flow




One Company, One Corporate Strategy

Diversified, global
branded consumer
products company
with sales of about
515bn

Leading brands in
large, growing,
unconsolidated

global categories

Operating model
delivering
consistent

competitive growth

Scale and
capabilities to
out-spend and
out-grow
competition

Margin expansion
and strong cash
flow supporting

debt pay down and

capital return

Live. Learn. Work. Play.
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Transformation is on track

We are here
2006/H1 2007 20 2017/2018 2019-21

Simplify Strengthen Scale
Organization Innovation/Design Innovation/Cesign

Portfolio (divest) eCommerce eCommerce

Divisional Costs Deployment (near neighbaors) Deployment{near neighbors)
Procurement Corporate/bought costs Deployment (white space geographies)

Supply chain costs Portfolio (bolt-on 2020+)
Portfolio (divest) Supply chain costs

Accelerating the Transformation



Why reshape the portfolio now?

Maximizes growth and margin potential via 20% US eCommerce exposure
Reduces future fixed cost margin exposure to B&M consolidation

Simplification accelerates margin development and strengthens FCF productivity

Accelerates de-leveraging (~$4 billion available for debt repayment by 2019)

Reduces industrial/commercial exposure when multiples are at all time high levels

U.S. Tax Reform creates a unique opportunity to maximize value creation



Significant complexity reduction

25% of Revenue under review

VW inFactories

in Distribution Centers
in Retailers & Distributors
~40% in Brands

in Employees

4 4 4 <« <«

in OEM and Private Label

000000



Good progress in 2017

Reorganized from 32 to 16 divisions Q1 17

eCommerce team scaled faster: 350 new hires

A Development and Design capability broadened

W e 300+ innovation/renovation projects

Tripled legacy Jarden innovation funnel value

Restructured portfolio: 8 divestitures, 3 acquisitions

Realized $358m in synergies/savings



Continuous improvement activity accelerating

Division Organization Development Organization

Monthly operating reviews reinforce accountability Extended thought leadership with over 400
research studies

Daily order tracking yields real-time visibility o .
Improved awareness & trial with 55 media

$160m annualized savings boost margins and campaigns outstanding effectiveness

fund reinvestment : . )
Strengthened innovation; 1,500 ideas tested, pass

rate 2x norm

Cost & Cash Initiatives Launched Divestitures Executed

$150m Supply Chain Savings program; lowers

Cash intervention program; improved working 55 facilities 8,000 employees
capital metrics

Savings funnel strengthened through Business aollance USRS N

Services and Productivity teams



Growth eCommerce driven. ..

sell-out accelerating

Global Core Sales Growth
M Budget* M Actual*

+SDD%

19% | '
3.25% 1.7% .
0.8% _ . |
-LSD%
MWL B&M eCom

*actual and Budgeted Core Sales Growth are Non-GAAP measures. Estimated
and Actual Met Sales Growth and the comesponding GAAP measures are
presented in Appendie with a reconciliation of GAAP and Non-GAAP measures for
the congolidated company.

US POS (retailer transaction data)
4.2%

1.5%

H1

Source: POS data provided direct from retailers (eg Retail Link from
WT), covenng 76% of NWL US consumer faging businesses



Broad based market share gains in US

2017 US Market Share Change (bps)

+71 bps 60%

market share

of portfolio of categon
gainin 2017

ET B EE]

231 193 180

.-- - 22

-157

Team  Fishing Home  Wrling BabyGear Food  Outdoor Vacuum Beverage Fresh  Apparel Infant Care Tabletep Appliances
Sports Fragrance Storage equipment Sealers Presenving

o MPE dor Daby Ceaz, Wnting [ex Glue & Labeling) ARCW & CRR IR fof Faod Stesage and Hame Fragranes 851 far Fuhing



Market share trend strengthening on both legacy businesses

US Market Share Growth (bps) versus prior year

192 Newell Rubbermaid
2016 2017 brands benefit from more
than five years of design,
innovation and 3 years of
— eCommerce investment
23 29 Jarden legacy brands have
I 11 - begun to respond to
1 eCommerce approach and
25 will benefit further from
mid-2018 onward as
Lerggcy Liia:y Lml L‘“ﬁ:"*’ Liga:? mﬁ' innovation layers to

market and eCommerce
continues to scale



Confidence based on track record of share growth

U.S. Market Share 2014 through 2017

Baby Gear Writing (ex Glue) Food Storage

39.7%

35'9% 41 _1 %
40.6%

40.2%

2014 2015 2016 2017 2014 2015 2016 2017 2014 2015 2016 2017
+480bps +260bps +350bps

Sormed Dby Goars NPD, Wiining ex Chow NPD, Food starage: [R]




Retailer inventory reduction. .. sell-in/sell-out disconnect

US retailer weeks of Inventory on hand (measured channels) change vs. PY

05

Guidance
assumed
0.2 weeks
-0.2 -
-0.3
. 0.4
-0.5
0.7

Q216 Q316 Q416 Q117 Q217 Q317 Q417




And pricing challenges in inflationary environment

Difficult Pricing Growing Promotion Resin
Environment Expectation Inflation
% of categories with flat to declining % of category S sold on promo Resin cost per pound
prices 47%

+18% __22%

19% -~

2015 2017 2016 2017 2016 2017

Source IR, sversge bicket of goods acroas mult ple Mewed and Sowrce: IRE, categones inciuted: haby, Biverages canning, Sourcs mterral cost data
na Mg L Calbgones edaing, 00 STorGE odnled CandkE



Resulted in margin compression net of synergies/savings

Fixed Cost

Absorption
& Mix

Pricing/
Inflation

Synergies/

Savings

Expect Margin progression through 2018



Expect sell-in/sell-out divergence to be transitory

US Sell-out to Sell-in Differential (US Consumer Facing Business Only)

B US Sell-out
M US Sell-in (core Invoice)

H117 H2 17
Mass Channel Inventory Baby Customer (Q4)
"‘n--:-'l' ?Eﬁ:-!'—'llc— L:.'«l'i.l!"llll":'."- '.I'?I'—";!l.'lw;-'."-'ai"‘.:? RetmlLink from WIAT] coverning Th% OSS Terms
of HWL US consimer facing busisesses invoioe data feom inoesral finascial syssems MaSS Chan nel

Inventory

Similar to H2 17 |

SimilartoH1 17

H118

Baby Customer
0SS Terms (Q1)
Slime Pipeline

H2 18



Synergies/savings expected ~$275m in 2018

$1.3bn Combined Savings'

5358m
W Renewal M Synergies ~S275m
$210m I - ~5455m .

2011 2012 2013 2014 2005 2016 2017 2018 2019 2020 2027
1$1.3 billign in combined Renewal and Synengies 2016 to 2021




Winning in the new retail environment

Build leading brands to win share and grow categories

Design innovative and differentiated products (form, finish, function)

Scale eCommerce globally

Reallocate and focus spend on growth priorities and channels

Simplify operations for greater focus




Four key activities key to success

Grow Drive Increase
Categories/ . Simplify Free Cash
Operational :
Take Efficienc Operations Flow
Share y Productivity
Ao PL P
e Y
Grow Operating Income Lower Working Capital

Reduce Restructuring



We are well positioned to build leading brands

Brands touch Large addressable Advantaged d Opportunity to

hundreds of categories ErG expand

ion :
millions everyday outperform geographies

eCommerce
Leading brand S leadership
activity and ;?Sr:gfr: ;:;ﬂ:o";':"";% International portfolio
consumer insights e espa Best-in-class deployment
capability g innovation and

design capabilities



Innovation funnel scaled (tripled legacy JAH)

Innovation Funnel Composition — Number of Projects

: ol 2012 funnel 2013 funnel 2014 funnel 2015 funnel 2016 funnel Q417 funnel
hEI f Q) ecl:
annualizedRoe | 2013+ 2014+ 2015+ 2016+ 2017+ 2017+

510m and above |3 |1z IZS E H 107

—_— : i B 2 H |
oo | B | B OB OB @ |-

<51m 207 41 a7 14 27 328

Only charters projecs meluded
Exchpdes divestures | DED businessss only

Includes Jarden




New concept results look very promising

Over 100 concepts tested per month

Total* Differentiation Relevance
| Q42017

B MH-H “
0 M-ML-L 77% :
53% 60% 60%

25%

Total Newell Ipsos Total Newell Ipsos Total Newell Ipsos
Benchmark Benchmark Benchmark
* Achieves MH-H on bhoth Differentiation and Relevance

*Detohos: oxmpariscnmare delined acoocding bo Ipeca ghotad oo for concept teting. The levelare st oo quirtilen s cach repoesents 20%
o (B dptnbacer e, ' 0f Low Denremencs the batiom 200, 1AL o Medium-Low, Bostoen 20-40% #1c



Coleman® Dark
Room™ Tents

Blocks 90% of sunlight,
reducing the heat within the
tent. Sleep in after the sun
rises or put the kids to bed
early while the sun is still up.




Graco®
UNO2DUO™
Travel System

A single stroller that extends 5
inches into a double stroller
for two children as families
grow from one to two, giving
parents and children 18
custornizable ways to ride.




Marmot®
Featherless

With warmth equal to 700 fill
power down, Featherless’
synthetic insulation is ultralight,
packable and stays warm when
wet, so adventure-minded
athletes will never think twice
about the weather.




Candle Power
Pop-Up Shop

An experiential boutique
featuring Yankee Candle®,
WoodWick® and Chesapeake
Bay Candle® complete with
immersive, multi-sensory
installations, personalized
candles, a scent test bar,
craftsmanship area and gift bar.




First Alert®
Onelink Safe &
Sound

Combines intelligent protection
from smoke, fire and carbon

monoxide with superior audio

premium home

hands-free voice commands.




Crock-Pot®
Express Crock
Multi-Cooker

8-in-1 Multi-Cooker that can
cook meals up to 70% faster

=
C

than traditional cooking,
while also offering the
versatility of slow cooking,
steaming and sautéing.




Calphalon
Premier™ Space
Saving Cookware

Securely stacks to save 30%
more space’. The unique:
design allows for the cookware
to stack and nest in any order™,
saving space and helping to
organize the kitchen cupboard.




Calphalon €5




eCommerce penetration increasing

FY 2017, US, % of total sales from eCommerce

us
49% consumer
facing

business
20% eComm

14% 13%
10% 10%
H B - e
|
Baby Jostens  ARCW 0&R Writing Home Frag Fishing Food Under

Review

"Under review” consists of businesses under review for strategic options



Huge opportunity ahead (as result of new organization)

2018 eCommerce eCommerce Category Strategies

International under-leveraged (NWL 90% US Appliances eCommerce targeted growth

at leading pureplay etailer) +30% in 2018

European eCommerce hub opens mid-2018 Opportunity to Premiumize (average price
in large appliance product families 1.6x

Scaling US core categories at retailer.coms higher than in B&M customers)

Investment in demand creation and impulse Only 2% of NWL A&C revenue online at two

leading retailer.com'’s
Direct to Consumer expansion as brand
store platform (2018) . . . @theheartoflife International under-leveraged (79% US)



New Brand
Direct-to-
Consumer Brand
Store

@theheartoflife brand store to
launch in the fourth quarter of
2018 leveraging common
infrastructure and integrated
learning out of eCommerce
DTC team.




Four activities key to success

Grow Drive lieieist
Categories/ Operational Simplify Free Cash
i Operations Flow
Take Share Efficiency s
Productivity
e P >,
h'd Y
Grow Operating Income Lower Working Capital

Reduce Restructuring



Strengthening core COGS productivity

N
APEAK Procurement Network

roductivity VA/VE Optimization




Four activities key to success

Grow Drive IeEEEE
. . Simplify Free Cash
Categories/ Operational o e Flow
Take Share Efficiency P s
Productivity
8 VAR ¥
Y g
Grow Operating Income Lower Working Capital

Reduce Restructuring



Businesses under review; strong early interest

Under review Key brands ~$6bn

Expecteddnei
. proceeds

ces 2 MAPA  [EFEN

Waddington WN{\ il POLAR PAK

Process Solutions  ggete® LIFOAM  Rausow

Mg Bl ol

Team Sports O WORTH.

Beauty @-ﬁy gsolano

USPC Bee, M




Newell Brands Post Transformation

Divisions

Key Brands

Writing

Appliances & Cookware

ﬂm W M m ﬁ W A D R ﬁ 1[:[;£-¥!fr||\- r@iﬂng
Calphalon'S8  Sunbeain CROCKPOT (Dster M’:@ﬂt&

Home Fragrance
Food
Fishing

Jostens

Safety & Security

Outdoor & Recreation ~ @Marmot sreanns contigo Bubva CAMPINGAZ.
Baby @ Aprica. bebyjogoer'®s NUK &2

YAMKEES Ty Millefisni
CANDLE" ,__L._.,,._@. —— Wl Wik AL

@Foodsaver . X sistema

= @

|
iﬁnnirm.im BRK B Onelink

et b




Organization unchanged (90% people in commercial hubs)

Sales
Marketing
Division Led Supply Chain
P&L Ownership Finance

—  90% Salaried FTEs
Human Resources

International General Managers

Co-Located with .
Divisions (Center Led) Innovation, Brand/Category Strategy, R&D, CMI

IT, Legal, eCommerce, Design, Corporate Finance/HR } 10% Salaried FTEs




Three SG&A efficiency drivers; 200bps opportunity

Key drivers of cost savings

Accelerated Global Continued
ERP Business Corporate

Deployment Services Rightsizing




Accelerating transformation: a clear business model

CORE BUSINESS (2019) UNDER REVIEW

Net sales (8bn)

Brand investment (A&P ratio)

Top 10 US customers % invoice sales
US eCommerce penetration
Normalized Gross margin %
Normalized Operating margin %
Resin exposure

% unbranded products

Number of factories

~$11bn

~4%

66%
Above 20%
Above Fleet

Accretive

LSD% COGS

~0%

50

~S$4bn
~2%
43%
~2%
Below Fleet
Dilutive
LDD% COGS
~14%
56



Financial potential of the transformation

Transformation

About $6 billion in net
proceeds

~S4 billion in debt
repayment (leverage ratio
to ~3x)

~$2 billion available to
largely offset dilution

Annual dividend at $0.92
per share

NWL 2020 Longer Term

Core growth accelerates
(eCommerce & outside US)

>311 billion net sales

Core growth ahead of

markets Operating margin in high

teens

Operating margin

estimated >15 percent FCF productivity greater

than 80%

Meaningful FCF

productivity increase Dividend growth with

earnings

Dividend growth with
earnings

and free cadh fo lor 2020 ard Longed Term, whech are ran-GAAl frarcalmeddures. Thete non-GALP nandsl mediues de dermnsd hrmuw;»-:m
,:dg-rm.lﬁdopmdll-pnﬁ

Thi corpary has prisanted H-mnd%aekmq Elatermer g co %
MoUNDE, expenses of ncome fom the mfmlmammmmmumw I'Mmmmmehmmﬂmlruuﬂl.-dtﬂfemﬁlmGMFhundnmm umumo!rlmﬂm
anniang ot facteds lhm“wnhtmi:qumwmmu wmawmmmmb&rwmwn f ik ad ol Barwarddecking non-Gasl |

preduct all of 1hmuurr(mwuﬂl:dwch$ﬂ?mmmwlhulmwu&cﬂmou'mlml Inaﬂdlm Wlbl'lm 1uchu-wtc4|ﬂ-\:\ﬂ

l:lmntuubq

faraind-Raoking SRR finsncis! Escwuns such

ol meply & degees of precigsn that would hwﬂmwmﬂdmm L Thr,-., sl
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Priorities for capital allocation

Invest profitably in the core business

Deleverage the balance sheet

Repurchase shares

Fund strategic, accretive, bolt-on M&A (2020+)



Reaffirmed 2018 guidance

Twelve Months Ending
December 31, 2018

Guidance

Net Sales $14.4to $14.8 billion
Normalized EPS $2.651t0 $2.85
Weighted Average Diluted Shares ~489 million
Effective Tax Rate 20-21%
Operating Cash Flow $1.15t0 $1.45 billion

The company has presented forward-ooking statements regarding normalized camings por share for 2018, whichiis a non-GAAP financial measurg, This non=GAAP financial measure is darived by excluding cortain
BTOUNTE, Expenies of inceae lrom the cormesponding fmancial meassure determined i accordante with GAAR. The determination of the ameunts that are excheded from this nen-GAAP financisl measue iz & matter of
managemeént judgment and depends upon, among oher factons, the natue of the undeilying sapense or NCome amounts recognized in & grren peniod. We are unable bo present a quantitative reconciliation of the
alorementicned fnewmd-mng neaGAAF [ivancial measure [0 its most direcily comparable 'GEW«HU'W‘}"INJGMF fnancial meazure because such inlommation ix not weailable and managemen] canma’ nelinbly
pradict all of the ndcssadry companants of such GAAP maakune withou! uireassnable stlem of sxpenss, In additeon, we baliews such recontliation would imply a degres of precision that wauld be confusing o
miseading to Bvvestons. The unmvailable information could have a significant Enpact on the company's fullyear 20018 GAAP financial results

et sabes guidance reflects new pevenise recognition stendards mplemented January 1, 2018, resulting in o redisction in net sales of aporoximately 5300 million with no earnings impact



2018 Performance Incentives

Corporate
Normalized EPS 50%
Operating Cash Flow 50%
Division Operating Income S n/a

Long Term Incentive
Relative TSR 100%

Division

12.5%
12.5%
75.0%

100%



Strengthening the Board with experienced operators

Jim Craigie Debra Crew Judy Sprieser
Mon-exec Chairman Church & Dwight Former President & CEO Former President & CEO
Former Chainman & CEQ CHD Reynolds Amencan Transora.com



Key messages for CAGNY 2018

Organization transition to operating company largely complete

Excellent progress on innovation and eCommerce; our confidence in model high

External environment tougher than anticipated (retailer landscape; pricing)

Adjusted near-term growth ambition to market conditions
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Appendix:

Non-GAAP Reconciliations




Non-GAAP Financial Measures

Tris phesentation contans Mon-GAAR financial measures vitrn the meanng of Reguiation G promuicated by the Securilies ard EXCnange Commissian and rehices a recenciiation of hese non-GAAP finandial
MERsUes Lo the mast cirestly comparable inancial meatures caliulated in acoordance with GAAP,

The amMEaeTY LSES Certain non-Gask fnancial meadunes (hat ane induded i IS (e resade and 1he additionsl financasl informaticn Boeth bo explain it results bo Stocdheliers Ard 1he irmestmen commurity Al
in the mtemel evaluation and manegement of s businesses The company's management belisss that twse non-GALS finencial measures and the informaton they prodde are Leeful 1o Pnestors sinos (e
meagures (B} permil imesions to view the comoary’s perfaemancs usirg the same tools that management uses 19 evaluate the company’s past perfosmanse, repostabile business segments and prospects fod future
performance and (b) delenming cean elements of management’s Mcentive compensalicn

The comany's management beleves that core sakes piovices a more complete understancing of undedying sales trends by presdding sales on a corsistent basis a3 il excluces the Frpacts of socuisitions foihes
than the Jarden soquisition), planned o completed choestiunes, retal stone openings aod chosings, and changes in foregn curency from year-overyear comparisons. 45 refllscted in the Coe Sales Anslysis, the
effect of foresgn curmenty on 5016 and 2017 repoited Sales (s detemrined by apobying a fosd exshange rate, cakoulated &2 1he 12-month average o the peior yead, 10 the cuerent and pioe year kel comency sakes
amaunls (exchadling soquaitions and dvestitures), with the diffenence in these bwo amounts beng the increase of decreace in cofe saleg, and he diffenence between Lhe change in 82 feporled sales and the change
in genglent curency sales repoed as (he currency impact The company's managenient believes that "normalized” gress marngin, “normaiized” SCLA expense, ‘nosmalized” cperating income, "nommakzed” nel
incoeme, ‘normalized” eamings per share, “normalized” interest anc “nermalized” tax rates, which enciuce resiruciuting and other expenses and one-time and clnher events such 25 cosis related 1o certain procuct
recals, (e extinguishment of Geol, ceran Lax benefilz and charges. impairment charges, pension seltiement charges, disconlinged operalions, divestiture Cosis, osts related 1o Lhe BoouSlon, Mtegraticn and
financing of scquired buginescas, amortization of imangitle agsels scoociated with acquicsiione (beginning in the second quarter of 2016), advicory coste for process Iransformation a7 oplimizaton initiatives,
costs of personned dedicated o integration activities and transformnation inftiatives under Project Renewal and covlain other items, are yseful becauss they provide investors with a meaningful perspective on the
current undertying oerformance of the company's oore ongeing cperations.

The comrpany defermenes the tax effect of the Hems exchuded from normalized diluled earmings per share by appling the estimated effective rate for the aophcable weisdichizn in which the pre-tax items wene
incuered, ard for which realizaticn of the resulling tax berefiL il ary, is expecled. In situations in which an ilem ewcluded from nermalized resulls impacts income Lax expense, the company uses 2 “wilh” and
“WAlNOUL™ BPEYOaCch 1o delaming rormalized iNCoOme 13X expense.

While 1he company bebeves that these non-Gaa P financial measures are use{ul in evaluating the company’s performance. this information shouls be consloered 23 supplemental in rature and not & a substitute for
of SuDerice o the relaled financial infomaticn prepaned in acoordance with GAAF. Adcitionally, thess non-GAAR financial measunes may differ from similss measunes pressnbed by other companies



Reconciliation of Budgeted Core Sales Growth for FY 2017

MEWELL BRANDS INC.
RECOMNCILIATION OF BUDGETED CORE SALES GROWTH
Year Ending December 31, 2017

Year Ending
December 31, 2017
Estimated net sales growth (GAAF) 9.5% to 11.0%
Foreign currency 1.5% o 2.5%
Acquisitions, net of divestitures (1) -7.5% to -10.5%
Core Sales Growth, Adjusted Pro Forma (2) 2.5% to 4.0%

(1} Acquisiions, net of divestitures represents estirmated sales until the one year anniversary of their respective
dates of acquisition, net of the impacts of actual divestitures and the planned divestitures of assets held for sale
businesses.

(2) 3.25% represents the midpoint of the range



Reconciliation of Core Sales Growth for FY 2017

MEWELL BRANDS INC.
CORE SALES ANALYSIS - ACTUAL AND ADJUSTED PRO FORMA BASIS (UNAUDITED)

{5 in millians)

December 31,2017 Decembis 31, 2006
Asguisitons/
mr Civestitures e Intiate {Decresse)

HetSales  and Other, Net Het Sales Cusrency i Het Sales Diweatinares Met Sales Curmncy ol ] Cone Sales

{Reporied) =] Base Busintss Imgact Core Salea 8] (Pro feama) 1) E] Bazc Busingss et Coee Salea [ 5 %
LIVE 55535 (314.0) 52395 1.3} 5282 53999 Ay 52708 10.2) 52206 76 0rs
LEARM 2TTaG [n.my 27728 (A1 ] 2T6T.T 27306 - 27406 (.o 296 481 1E%
WORK 27948 (59.4) 27254 (10.2) 27152 27989 moy 26888 (26} 26862 290 LS
PLAY 25830 {0.1) 25838 (4.7 25701 25407 {20 2546.7 (3.5} 25432 5D 14%
OTHER 1.036.1 (221.6) B45 18 B16.3 21811 (1.355.6) 8255 10.8) B247 B4) (ros
TOTAL COMPANY § 1472z § (606.2) & 14,1360 3 (2980 % 1490656 § 156602 5  (LG4TE) S 140124 § (1810 5 139943 35 1Mez L5
Less: Jarden Asguisi ion §  {2308.3)
016 Me Salis (Repocted) 5 132640
1] Ineiudes pee-seaqisinion Jarden net eales feom Jamasy 1. 2016,
1] "Core Sales i detemmined by appdying & fioed exchange rote. cabiulated a2 the 12menth average in 2016, 10 the cument asd pice yeas local ¥ sales R Witk 1k el ket the change in "As Reponedd

sales and the change in "Cone Sales” reported inthe table as "Cumency Impact”. Core Sales Growth excludes the impact of cumency, acquisitions and divestitures,

] Acquisitions exchude nel sales unti the coe year snniversary of thelr nespective dates of poquisition, and ane peined of Sigtempd®, WeadWikD (Senith Mountain Industries], GUD, Band. Touch Industries and Chezapeaied
Bay Candle. Divestituees inciude both actual and planned dorestituces compezed of the aciual divestitures of Levalor® and Kesch® window coverings beands (D000 in June 2004, the Tools buriness fechuding DymaS
indhratrial lakeeting] in the first quarter of 2017, the Fire Building, Lehigh3, and Teutenia businesses 2l inthe second quarter of 2017, two winter spoctsunity, VS and K23, a remaining portion of the Rubbermald® Conaumer
Storage business duing the thisd quarter of 2017 and the planned e of @ distribution sgreement with Spree Aegis. AdElicnally, since the completion of the Jasden acquisition and i with dard retall practice, the
Hame Fragiance business in the Live segment and the Dutdoor and B jon business in the Pliy 5 exclude rel sales from refail Ehone openings until the one year anaiverkany of their opening dates and cument and prod
pedod net ales fom retadl stoce chosures from The decision date to close through Their claging dates.




Reconciliation of Core Sales Growth for FY 2016

MEWELL BRAMNDS INC.
CORE SALES AMALYSIS - ACTUAL AND ADJUSTED PRO FORMA BASIS (UNAUDITED)

{5 in millions)

For the twelve months ended Decernber 31, 2016 IncreaseDecresse)
i 1) s
Het Sales A Lol Net Sates Chsrery 208 Ml Sales Destduies Nied Bales Cufrency 205 Code Sales ()
(Aeportind) (1) Chsatlvres (3 Bake Beiness Irrpact Cone Sadesk {73 {Pio ol (1) {31 B Busineiss Imgact Core Salés (3] 5 ]
TOTAL COMPANY FRD FORMA § 13,2640 5 (19466) 5 NIT4 § 161.6 § 11,479.0 5 124433 5 [140B7)§ 11,0352 § 384§ 110736 5 4054 3T
LESS: RREDEN ADOUISITION (6.525.2)
2015 ASREPORTED & 59157

(1) Inclades Jarden segmen and consolidated sales from Agpad 16, 2016 and 2015, respeciiely

{2) "Cove Sabes” i detenmined by applying @ foosd esxchange rate, calcubatisg as thee 12moenth avsage in 2005, to the cuerent and poor year local cosrency sabes amemts, with the dffience

belween the changs in Az Repotied' sales and the change in Cone Sales” reporied in the table as ‘Currency Impact”. Core Sakes Growtheschades the impact of curency, scousitions and daveslilaes.

(3] Actusl and planned drestitures represent e Fubbermd medal cai business, which the Corrpany dozsted n August 20150 the Levolor and Kirsch wandow cowinngs brands {'Décor),

whach Th Company deoested i June 2018 and, the Company’s Veneruets operations, whch the Corrpdy Sscons ddated a8 of December 31, 2015, a5 well &5 the planiid deestitunes

of businesses held for sake commencing in the third quaner including its Tools business {excluding Oymo® industriad labeling), the Rubbermaid® Consumer Sforage business within the Home Solulions segmen,
Teylnia i the Baby and Parenting segment, to wanter sports unils, Vold® and K35, within the Cutdoos Solitisng segment, its Heaters, Humidifiers, Fans buasiness within the Consumer Solutions.
segment and Letogh s the Branded Consurnables segment Duning the fouth quarter, planned dhestibures includes the Frebuldng business in Branded Consurnables segment and the working copdal mpact

of 5SS relung SSEOCElng with eating & destnia o 4id rmcdd U0 a drect Sl modH m Canads n the Baby Jnd Parentng segmint.



Exhibit 2

o
newell ko . Pk

Chief Executive Officer

February 22, 2018

Colleagues,

Today we announced exciting updates to our Board of Directors with the appointment of James R. Craigie and Debra A. Crew, as independent directors,
effective immediately. Additionally, we intend to nominate Judith A. Sprieser to the Board of Directors at our 2018 Shareholder Meeting. You can view the
press release here.

+ James Craigie is the Non-Executive Chairman and former Chief Executive Officer of Church & Dwight, a developer and marketer of a broad range of
household and personal care consumer products and specialty products. He is a recognized leader in consumer brands with deep brand building
experience. Prior to Church & Dwight, Jim was the President and Chief Executive Officer of Spalding Sports and held various senior management
positions with Kraft Foods for 15 years.

*  Debra Crew is the former Chief Executive Officer of Reynolds American and a seasoned packaged goods operating executive, who brings a broad
range of experience in branding, marketing, operations and strategy at some of the world’s leading consumer products companies. Before joining
Reynolds, Debra spent five years at Pepsi, where she served in various leadership positions.

+  Judith Sprieser is the founder and former Chief Executive Officer of Transora, Inc., and has decades of experience in both financial and operations
management of consumer packaged goods companies. Previously, Judy was an Executive with Sara Lee Corporation from 1987 to 2000, serving as
Chief Executive Officer of Sara Lee’s Food Group and Chief Financial Officer of Sara Lee Corporation.

With these new directors, Newell Brands is even more strongly positioned to accelerate our transformation plan and evolve our business for the future. In
addition to a diversity of perspectives and experiences, these new directors will provide the Board with international operations and financial management
experience in our industry, knowledge of innovation-planning processes and success in growing global consumer brands across a variety of channels,
including e-commerce. We are confident that we have the right plan—and the right team—to deliver results and enhance value for our shareholders.

Today, I will be speaking at the Consumer Analyst Group of New York’s (CAGNY) 2018 Conference to provide our investment community with a more
in-depth understanding of the accelerated transformation we announced on January 25. I encourage you to tune in at 1 p.m. ET. The presentation will be
webcast live and may be accessed by selecting Events & Presentations from the Investor Relations tab of the Newell Brands website

at www.newellbrands.com. The webcast will also be archived and available for replay following the live presentation.



http://www.sec.gov/Archives/edgar/data/814453/000119312518053115/d508117dex992.htm

I look forward to speaking with you at our Global Meeting, next Tuesday, February 27, at 11 a.m. ET.

Sincerely,

Confidential - Internal Use Only

Additional Information

In connection with Newell Brands’ 2018 Annual Meeting of Shareholders, Newell Brands will file with the U.S. Securities and Exchange Commission (the
“SEC”) and mail to the shareholders of record entitled to vote at the 2018 Annual Meeting a definitive proxy statement and other documents, including a
WHITE proxy card. SHAREHOLDERS ARE ENCOURAGED TO READ THE PROXY STATEMENT AND ALL OTHER RELEVANT DOCUMENTS
WHEN FILED WITH THE SEC AND WHEN THEY BECOME AVAILABLE BECAUSE THOSE DOCUMENTS WILL CONTAIN IMPORTANT
INFORMATION. When filed with the SEC, the definitive proxy statement and WHITE proxy card will also be mailed to shareholders of record. Investors
and other interested parties will be able to obtain the documents free of charge at the SEC’s website, www.sec.gov, or from Newell Brands at its website,
www.newellbrands.com, or through a request in writing sent to Newell Brands at 221 River Street, Hoboken, New Jersey, 07030, Attention: General Counsel.

Participants in Solicitation

The Company and its directors and executive officers may be deemed to be participants in the solicitation of proxies in connection with the 2018 Annual
Meeting. Certain information concerning certain of these participants is set forth in the Company’s definitive proxy statement, dated March 30, 2017, for its
2017 annual meeting of shareholders as filed with the SEC on Schedule 14A and the Company’s Current Reports, dated August 24, 2017, January 21, 2018
and February 16, 2018, as filed with the SEC on Form 8-K. Additional information regarding the interests of these participants in the solicitation of proxies in
respect of the 2018 Annual Meeting and other relevant materials will be filed with the SEC when they become available.

Caution Concerning Forward-Looking Statements

Statements in this email, other than those of historical fact, particularly those anticipating future financial performance, business prospects, growth, operating
strategies and similar matters, are forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995 and other
federal securities laws. These statements generally can be identified by the use of words such as “intend,” “anticipate,” “believe,” “estimate,” “project,”
“target,” “plan,” “expect,” “will,” “should,” “would” or similar statements. The Company cautions that forward-looking statements are not guarantees
because there are inherent difficulties in predicting future results. In addition, there are no assurances that the Company will complete any or all of the
potential transactions, and other initiatives referenced in this release. Actual results may differ materially from those expressed or implied in the forward-
looking statements. Important factors that could cause actual results to differ materially from those suggested by the forward-looking statements include, but
are not limited to:

” «

” «

m  uncertainties regarding future actions that may be taken by Starboard in furtherance of its stated intention to nominate director candidates for election at
Newell Brands’ 2018 Annual Meeting;

[ ] potential operational disruption caused by Starboard’s actions that may make it more difficult to maintain relationships with customers, employees or
suppliers;

the Company’s dependence on the strength of retail, commercial and industrial sectors of the economy in various parts of the world;
competition with other manufacturers and distributors of consumer products;
major retailers’ strong bargaining power and consolidation of the Company’s customers;

the Company’s ability to improve productivity, reduce complexity and streamline operations;

the Company’s ability to develop innovative new products, to develop, maintain and strengthen end-user brands and to realize the benefits of increased
advertising and promotion spend;

risks related to the Company’s substantial indebtedness, potential increases in interest rates or changes in the Company’s credit ratings;

the Company’s ability to effectively accelerate its transformation plan and explore and execute its strategic options;

| the Company’s ability to complete planned acquisitions and divestitures, to integrate Jarden and other acquisitions and unexpected costs or expenses
associated with acquisitions or dispositions;

changes in the prices of raw materials and sourced products and the Company’s ability to obtain raw materials and sourced products in a timely manner;
the risks inherent to the Company’s foreign operations, including currency fluctuations, exchange controls and pricing restrictions;

a failure of one of the Company’s key information technology systems or related controls;

future events that could adversely affect the value of the Company’s assets and require impairment charges;

the impact of United States or foreign regulations on the Company’s operations, including environmental remediation costs;

the potential inability to attract, retain and motivate key employees;

the resolution of tax contingencies resulting in additional tax liabilities;

product liability, product recalls or related regulatory actions;

the Company’s ability to protect its intellectual property rights;

significant increases in the funding obligations related to the Company’s pension plans; and



] other factors listed from time to time in the Company’s filings with the SEC including, but not limited to, the Company’s most recent Annual Report on
Form 10-K.

The information contained in this email is as of the date indicated. The Company assumes no obligation to update any forward-looking statements as a result
of new information, future events or developments.



