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On April 6, 2018, Newell Brands Inc. (the “Company”) published its 2017 Annual Report. A copy of the 2017 Annual Report is attached as Exhibit
1. Also on April 6, the board of directors (the “Board”) of the Company mailed a letter to the Company’s shareholders (the “April 6 Shareholder
Letter”) encouraging them to vote for the Board’s nominees at the Company’s 2018 Annual Meeting of Shareholders. The April 6 Shareholder
Letter was previously filed with the SEC on Schedule 14A. After mailing the April 6 Shareholder Letter, the Company emailed its employees,
notifying them of the availability of the 2017 Annual Report and the April 6 Shareholder Letter. A copy of the Company’s email is attached as
Exhibit 2.
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Buckling a little one into his stroller for a Saturday morning
coffee Tun. Adding decorative flair for a dinner party with
friends. Gearing up for adventure in the great outdoors.
Launching a creative project.

In the experiences that give life meaning, Newell Brands
is there, with products that help consumers live to the
fullest, elicit their passions and inspire the moments
that matter most. That's Life by Newell.




Life by Newell
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Life by Newell
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Crock-Pot Inreduces the Express Crock Multi-Cooker




Life by Newell

Hewell Brands Launches Go Teach?
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A Letter To Our Shareholders

Accelerating the Transformation

2017 was a transformational year for our Company as two legacy
businesses came together as NMewell Brands, operating as one
organization, under one corporate strategy.

We have taken decisive action to simplify business systems,
take out costs and invest in new e-commerce capabilities,
praduct design and talent across the broader portfolio. Thus
far, we've realized a significant number of achieverments:

* Restructuring the company from 32 discrete business
units to 15 operating divisions;

* Sealing a new enterprise-wide E-commerce Division that
grew at a strong double-digit rate;

» Sharpening the fecus of the portfolio by completing three
bolt-on acquisitions and eight divestitures;

* Generating cver 5350 millicn in annual savings and synergies;

+ Building the size of our future innovation funnel,
particularky on our recently acquired brands

« Delivering competitive levels of core sales growth and
increasing LS. market share by mare than 70 basis paints;

* Combining the net proceeds of divestitures with over
3930 million in operating cash flow to repay 51.4 billion in
debt in 2017, cumulatively paying down debt by $3.4 billion
since the completion of the Jarden acquisition in 2016; and

* Returning over $580 million to shareholders in the form of
dividends and share repurchases.

This progress was significant and accomglished in the context
of a difficult LS, retail landscape and an increasingly inflaticnary
environment which created headwinds for the company and
in some ways masked the progress we have made.

I the context of these challenging retailer realities, we have
launched an Accelerated Transformation Plan. This plam will
create a company that is simpler, faster and stronger. We are
focused on becoming a leading branded consumer goods
company. with an emphasis on strengthening margins and cash
generaticn while positioning Mewell Brands for future growth

We've identified a path to simplify the company by focusing
on a core group of consumer facing brands and categories
that will be most responsive 1oour competitively-advantaged
capabilities in product design, inngvation and e-commerce,
and therefore have the greatest potential to win in our global
categories and generate value for shareholders. We will capture
that potential by capitalizing on Newell Brands' scale and
differentiated capabilities to drive market share gains through
innevation, e-commerce and international deployment. We
will create this scaled consumer goods portfolio through

a get of agcretive divestiture opportunities to be executed
at competitive market multiples. At the same time, we'll
continue our uncompremising drive to reduce costs,
simplify operations and improve operating efficiencies —
all with a goal of increasing operating INCOME, IMproving
financial flexibility, and increasing free cash flow and the
return of capital to sharehalders.

This work will be guided by a Board of Directors that recently
welcomed six new independent directors. Your refreshed
Board consists of seasoned leaders who bring significant
experience, collective expertise, and a shared understanding
of the complexities of our business and our strategy to winin
a rapidly changing retail landscape. Together, we're excited
about transforming the power and potential of Newell Brands
to create value for our shareholders

A sincere thanks to all my Mewell Brands colleagues who
cantinue to work exceptionally hard to make this a reality,
and to you for your continued suppon

D

Michael B, Polk
Chief Executive Officer

Mewell Brands
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Behind the Scenes of Life:
E-commerce

E-commerce Division
Wired for Success

2017 was a transformative year for our E-commerce Division,
which now employs more than 400 people. These e-commerce
experts helped generate strong double-digit growth in 2017
across our E-commerce business. In fact, e-commerce now
represents approximately 11 percent of Newell Brands' revenues.

zompetitive advantage by

leveraging talented people
Its and z :

dCross OUr p

double-digit sales gron Iz pure-play partners, retailer

com sites and our own brands’ individual direct-to-consumer sites




Behind the Scenes of Life

Approximately

11%

of revenues

More than

400

people employed

One of the most strategc e-commerce highlights of 2017 was
an exclusive Newell Brands two-day event held in partnership
with Amazon com in January, The event functioned as a
website takeover, with Amazon.com offering consumers
16 Newell Deals of the Day and an assortment of 500+
product offerings across our brands

Cwver the promotional period, the team generated 466 million
impressions online. This was a first for Newell Brands with
any retail partner, showeasing the value of our extensive
portfolio of writing, outdoor, baby gear, kitchen appliances,
home fragrance products and more

While 2017 was an incredible

step forward for our E-commerce
Division, we're excited for the
significant opportunity to expand
our global footprint moving forward.

Building on the success of our E-commerce Division in
2017, the team is focused on accelerating growth across
the globe, And after applying learnings and principles from
our suocess in Morth America to the local consumer shopping
behaviors abroad, we're positioned for accelerated growth in
new markets, particularly in Europe, Australia, China, India,
Japan and Latin America

Mewell Brands' investment — both fiscally and strategically —
in e-commerce is a prime exampbe of identifying opportunities
and capitalizing on their potential to enhance brand awareness,
drivie continued market share gains and accelerate growth
across our portfolio of brands




Behind the Scenes of Life:
Consumer Trends

Safe | Montexic
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Social Listening:
Making Slime with Elmer’s

As almost any family with young children will tell
you, 2017 will be remembered for the incredible
phenomenon that is slime. This DIY trend and
social media craze, turned serious hobby, drove
tremendous growth over the course of the year.

The internet exploded with slime tutonals and slime experts sharing their
creations, attracting millions of viewers and fans acress the globe. As a
result, the slime craze is more popular than ever and has driven a significant
increase in demand for slime’s primary ingredient: Elmer’s Glue.

Newsll Brands 20017 Annual Report 10




Behind the Scenes of Life

Slime has not only become popular among children and
teens, but even adulls! It's an easy craft product to create at
home or school, simply requinng Elmer’s Glue, baking soda
and contact lens solution. The possitilities are endless for
crafters to personalize slime, adding anything from food
coloring and glitter, to sparkles and more,

Before the slime phenomenan began, the number ane selling
item for Elmer's was the 4 oz, Wiite Schoal Glue. Today, the
best-selling Elmers item is the gallon-size White Schoal Glue,
thanks to consumers’ creating multiple “extra-large” batches
of slime to share with family and friends.

£y

| ELMER'S

The Elmer's marketing team leapt into action to fuel the
demand even further, crealively developing new product
lines and gift packs, including Elmer’s Magical Liguid,
Elmer’s Slime Starter Kits, Elmer’s Slime Packs and, most
recently, Glow in the Dark Glue.

As one of Mewell's biggest marketing successes of 2017,

Elmers bottled almast 200 millicn botiles of glue throughout
the year.

Nowell Brands 20017 Anmpal Beport 1




Behind the Scenes of Life:
Buying Experiences

Personalizing
America's
Favorite Candle

Already known for its expressive
fragrances, Yankee Candle doubled
down on the power of scented candles
to create intimate connections with

consumers by introducing Personalized ~ The concept was sparked alter the Yankee Candle team
identified a growing consumer trend: a desire for tailored

Photo Candles that commemorate purchasing experiences and custom products with a
fun occasions and capture a moment personal connection.
In time,

Newsll Brands 2017 Annual Report 12



Behind the Scenes of Life |

Yankee Candle's Personalized Photo Candles allow consumers
to select their preferred candle style, their favorite fragrance
and a personal photo of their choosing to create their own
personalized candle label. The program represents the brand's
commitment (o connecting people to special moments in their
Iives and bringing those moments ta life every time they light
their Personalized Photo Candle, providing a keepsake 1o be
enjoyed far longer than the candle burns.

An employee idea that was first brought to life on Yankee
Candle’s direct to consumer website in 2015, Personalized
Photo Candles were featured in a Q4 2016 holiday television
acvertizement that touted the capability online and generated
an enthusiastic response from Yankee Candle fans, Following
ils success, in the first quarter of 2017, the decision was
made to roll out the capability to Yankee Candle’s 500+
retail stores

In the span of only a few months, a cross-functional team
was assembled to deploy the technology to Yankee Candle’s
retail stores in lime for Mother's Day 2017, Baginning
approximately four weeks prior to the haliday, the team
began airing television advertising spots, promoting the
roll-gut of the Personalized Photo Candle capability at
Yankee Candle retail locations
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Az a resull, in-store revenue for the pre-Mother's Day Saturday
was the strongest in company history, with nearly 23,000
Personalized Photo Candles sold that day and more than
50,000 over the course of the weekend, Importantly, onling
sales of Personalized Photo Candles also benefited from
the advertising, growing nearly 300 percent thraughout the
campaign. The combination of the television campaign
and in-store marketing programs promoting Personalized
Photo Candles drew in new customers at nearly double the
typical rate

An ideal way to celebrate and capture an array of special
moments in addition to holidays like hMother's Day, Yankee's
Personalized Photo Candles exemplify Mewell Brands'
commilment o offering consumers innovalive,
design-focused products

A




Behind the Scenes of Life:
Product Innovation

Winning with Parents

With mid- to high-single-digit sales growth over the past three
yvears, Newell Brands' Baby business has been one of our best
performers — a dramatic proof point that our strategy of investing
in consumer insights, design and brand development can generat
extraordinary results.
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Behind the Scenes of Life:
Execution

From Concept to Execution:
Calphalon Premier™
Space Saving Cookware

Last October, Calphalon cemented its leadership in the cookware
industry by solving an everyday kitchen dilemma — space.

The Calphalon Premier™ Space Saving Cockware — a first-of-its-kind innovation — securely stacks
to save 30 percent more space’. The unique design allows for the cookware to stack and nest in
any arder”, making it easy for home chefs to stack and store the product any way they want

Ever wonder how such a revolutionary idea comes to fruition? We asked Caleb Gossens, an
Industrial Designer at our Design Center in Kalamazoo, Michigan, just that

The concept for space saving cookware came about when Caleb was considenng and reviewing
previcusly developed ideas to solve the cookware clutter issue that many consumers face

“Accessibility and orgamization are the biggest pain points everyone with cookware deals with,”
said Caleb. “So how can we make storing and using cookware easier?”




Behind the Scenes of Life |

He began brainstorming the parameters that would
sucecessfully accomplish the following goal: being able to
nest a full line of cookware — not just a couple of pleces —
in any order without compramising on the size of the
cookware, This would maximize space and help organize
the cupboard, improving convenence and consumer
experience with cookware storage.

From there, Caleb began designing. After positive feedback
from his Design Center teammates, he prepared his prototype
and pitched his design to the leadership team in Kalamazoo
= and it was well received

Caleb Gossens, an Industrial
Designer at our Design Center in
Kalamazoo, Michigan

é6 Accessibility and organization
are the biggest pain points
everyone with cookware
deals with. So how can we
make storing and using
cookware easier??

AT

Calphalon's brand leaders then fast-tracked the concept
immediately into product testing where it was met with
extremely high testing scores.

Working closely with the engineening, manufacturing,
design and brand teams, Caleb led the industrial design of
the product and developed an aesthetic that incorporated
the premium durable and functional qualities of the
Calphalon brand

Fast forward to October, the Calphalon Premier™ Space Saving
Cookware hit the shelves to great success in the consumer
rarket, During the fourth quarter, the line accounted for
approximately 15 percent of Calphalon’s Cookware sales,
and the 10-piece set, which includes every individual Space
Saving piece, was one of the brand's best-selling offerings

The overall success of the launch proves one of Newell Brands'
driving precepts — that an inngvative concept paired with smart
execution results in remarkable retumns




Environmental, Social and Governance Review

Operations

GOALS & PROGRESS

Mewell Brands practices good corparate citizenship by

ing to decrease our operational footprint, Since our
April 2016 acquisition of Jarden Corporation, Mewell Brands
has developed new goals for reducing our impact relative to
our 201G baselne:

+ Reduce overall energy use by 25 percent by 2025; and
+ Reduce waste o landfill at top manufacturing sites by
a0 percent by 2025

As of the end of 2017, we have reduced energy use by

4 percent and waste to landfill by 20 percent versus 2016,
Mewell Brands has created discipline in our progress toward
these goals through science-based targets, which we initially
established in 2015 and are updating 1o reflect our broader
portfolio. We also use a real-time analytics platform for
our major facilities that utilizes smart meters and a ¢loud
computing application. With this platform, cur manufacturing
facilities can visualize energy usage with pinpoint accuracy
and receive information critical to improving the efficiency
of their equipment

Our custormers are also inspiring us 1o do more, Building
upon Walmart's Project Gigaton, Mewell Brands is partnering
with Walmart to reduce 002 emissions by 150,000 metric tons
by 2025 across our supply chain, We will accomplish this
through changes in transportation, logistics, manufacturing
and packaging

SUSTAINABILITY GOVERNANCE

Oversight for sustainability at Newell Brands rests with
our Sustainability Council, which is comprised of a cross-
functional mix of senior-level employees that help to shape
the strategic direction for our sustainability program. This
council continues to evolve and expand to reflect our
new organization.

The council is supported by Sustainability Champions,
employees across Newell who lead the charge to improve
erwvironmental performance, operational efficiencies and
cost savings at their respective locations, These Champions
participate in quarterly calls with our Sustainability Council
to share initiatives and successes. In 2017, we introduced a
new web-based portal for easy access and collaboration.
Champions use this platform to share their local success
stories, but also to share ideas and engage across the
Champions network. In 2017, we had nearly 70 Sustainability
Champions and 150 initiatves posted on the web portal
The Deployment Commitiee continues to onboard new
Champions with the goal of having representatives from
each of aur locations to further drive performance.




ESG N
SUCCESS STORIES

A Cutting-Edge Selution for Producing Blades

Our manufacturing facility in MeMinnwille, Tennessee produces professional beauty,

barber and animal greoming tools under the Oster Professional Products brand. At the - 75 0 0 0 0
heart of the business are the blades that are produced for the finished clippers. A byproduct ’

of blade production is a coolant and water mixture that cannot be ultra-filtered and must gallons of wastewater
be disposed offsite. Five years ago, the facility was generating about 5,000 gallons of O

this waste codlant water al a disposal cost of roughly $1,750 per week. Since then, the 0 i}

site has invested in a gas-powered evaporation system that boils the water off of waste 0

liquids, leaving only the sludgy solids for disposal. The installation has prevented

750,000 gallons of wastewater from being shipped to the landfill, reducing disposal

costs by more than $237,000 over that period.

0 Shining Light on Energy Savings
37 é When a local utility company near Sedalia, Missouri offered a rebate for LED lighting
energy savings ypgrade_s. our Jostens facility decided to take the plunge. We replaced 72 high !::a-,r
lights with 31,000-lumen, 225-watt LEDs. The rebates covered the cost of the lights,
> I . 50 all the facility had to pay for were laxes. The facility will also save over the long run:

- " the new lights draw 3T percent less energy than their predecessors, leading to annual
= & savings of $10,000.

Making Corrections for Efficiency Target of

Our Liquid Paper facility in Thailand is implementing improvements and boosting employee (s
knowledge in all areas of environmental management. The facility has a goal of reducing —15 ’/0
electricity consumption by 15 percent and annual water use by 3 percent. Energy reduction o .
projects include updating large equipment, such as chillers, that significantly affect the facilitys ~ electricity consumption
energy usage, saving approximately 1 million watts of energy for certain processes. The

facility is also currently evaluating the installation of solar panels. In addition, the facility

sells all solvents and waste to recyclers and waste management companies

Nowedl Brands 20017 Anmpal Repont 19



social compliance
audits conducted
2017

Supply Chain

SOCIAL COMPLIANCE PROGRAMS

Mewell Brands considers our suppliers to be extensions of our
business and, accordingly, expects them to conduct their
businesses ethically and in a socially and environmentally
responsible manner. In 2017, we updated our social compliance
program and harmonized it across all Newell Brands, This
included updates to key program matenials such as our Vendor
Code of Conduct and Respansible Sourcing Manual to cutline
compliance standards and expectations for suppliers. The
program has been recognized as a leader by customers such
as Walmart, Costoo and CVS

Social compliance audits are one way we learn of supplier
rigks. We use audits as a starting point to drive long-term
sustainable improvements with aur suppliers. Audits are
conducted against our Vendor Code of Conduct and assess
suppliers on laws and regulations, wages and benefits,
working hours, labor practices, environmental health and
safely and subcontracting. Based upon findings from audits,
we develop comprehensive corrective action plans with
suppliers that apply root cause analysis with a focus on full
issue resolution and centinuous improvement

We use audits as a starting
point to drive long-term
sustainable improvements
with our suppliers.

CONTINUQUS IMPROVEMENT

We help our suppliers improve through both in-person
and online training. In late 2017, we brought together
400 representatives from strategic suppliers across
divisions for training events in Shenzhen and Shanghai,
China. At these events, we invited suppliers 1o share how
they have been able to drive performance within their own
factories and turn challenges into successes. The events
culminated with an award ceremony recognizing
outstanding suppliers. Training topics included:

+ Social compliance program and overview

Audit trends, top findings and remediation strategies

+ Compliance software overview

- Establishing effeclive management systems and
best praclices

- Supplier presentations: examples of factony

conlinuaus improvement

Walmart responsible sourcing presentation and

program updates

= Working hours and confinuous improvement

« The importance of transparency

+ Building a proactive culture of fire safety

+ Environmental protection campaign

+ Subeconlractor management and requirements

+ Supply chain security

Newell also conducts quarterly webinars on topics including
comective action plans, environmental management systems,
engagement of factory supervisors and recogmizing and
preventing forced labor. Divisional trainings with intemal
tearns continue with the goal of driving program awareness
and engagement from internal stakeholders

Nowell Brands 20017 Anmpal Beport 20



ESG

Product Responsibility

OUR COMMITMENT KEY INITIATIVES

Mewell Brands reduces envircnmental impact to our V2 are working to remove potentially harmful substances from

consumers by following three main design principles: our products, In 2017, we launched a resiricted substances

list as part of our chemical management program, The

+ We focus on environmental improvement early in the backbone of this program is implemented during the design
design process. phase of new product development. This program is on par

= Weinglude the entire product life cycle with those of other leading consumer products companies

+ We develop design criteria around the environment, In 2017, we also eliminated PVCs from all packaging, and
without losing focus on key consumer needs are transitioning to more recyclable materials like PET.

Our product development process requires us to look across
the entire value chain as we seek to design, manufacture and
market durable products in a sustainable manner, A disciplined
life cycle analysis framework calculates the environmental
impact of input matenials and of the manufacturng, packaging,
distnbution and use of product, as well as its disposal at
end of life.

Mewel Brangs 2007 Annual Repodt 20



ESG

Environmentally Responsible

At Newell Brands, we work hard to create products with sustainable attributes:

O OFl

Rubbermaid and Sistemna

food storage containers, —
such as the FreshWorks -—

Produce Saver, replace
disposable plastic bags an
keep food fresher longer,
helping address the global
issue of food waste

Contigo water bottles
reduce the need for single-
use plastic bottles o

recyclable or compostable after use

Rubbermaid Commercial Preducts offers recycling bins
of all types for consumer and commercial use that make
recycling easy, and many are made from recycled or renewable

matenals that allow building owners to earn LEED credits

Through its EnviroFree initiative, Marmot seeks to reduce
chemical applications in the manufacturing process, such
as durable water repellent finishes in sportswear products
and PVC and phthalate inks in printing

Rubbermaid Commercial Products’ Microburst 3000®

aerosol system is powered by the LumeCel™ rechargeable
energy system, eliminating the need for alkaline battenes

The unitis also 100 percent recyclable
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Financial Performance
OUR PERFORMANCE
Net Sales MWormalized Net Income Dividends Per Share
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Newell Brands S

Corporate Information

SHAREHOLDER INFORMATION
Copies of thiz annual report, Newell Brands® Annual Report on
Form 10-K and proxy statement filed with the Securities and

Exchange Commission, dvidend reinvestment plan information,

financial data and other information about Newell Brands are
available without charge LR request.

CONTACT INFORMATION
All requests and mquiries should be directed ta
Mewell Brands Ing,
Invesior Relations
221 River Streel
Hoboken, NJ 07030
(800) 424-1941

wrvrw newellbrands. com

ANNUAL MEETIMG OF STOCKHOLDERS
The annual meeting of stockholders will be held on May 15, 20018,
al 900 am ET at:

W Hotel Hoboken

225 River Streel

Hoboken, NJ 07030

STOCKHOLDER ACCOUNT MAINTENANCE
Communications concerning the transfer of shares, lost
certificates, dividends, dividend reinvestment, duplicate
mailings or change of address should be directed to the
Transfer Agent and Registrar:

Computershare Investor Services

PO. Box 30170

College Station, TX 77842-3170

(877) 233-300G

(312) 360-5217

o compulershare ComINvestor

This annual report should be read in conjunction with Newell
Brandsz' 2018 proscy statement and the 2017 Form 10-K. Copies
of the proscy statemvent and Form 10-K may be oblained online
at v newelibiands com.

MARKET FOR REGISTRANT'S COMMON EQUITY

AND RELATED STOCKHOLDER MATTERS

The Company’s CoOMmMon tock is listed on the Mew York Stock
Exchange (symbol: NWL). As of January 31, 2018, there were
10954 stockholders of record, The following table s1s forth the
high and low sales prices of the common stock on the Mewr York
Stock Exchange Composite Tape for the calendar penods indicated:

207 2016
Quarlers High L High Low
First 5017 54343 54557 53326
Second 55.08 45,19 40,49 43N
Third 5419 40,88 5545 4707
Fourth 43.99 2746 §322 44.24

The Company has paid regular cash dividends on its commaon stock
since 1947. For 2017, the Company paid a quarterly cash dividend
of £0.19 per share in the first quarter and $0.23 per share in each
of the second, third and fourth quarters. For 2016, the Company
pard a quarterly cash dwidend of S0.19 per share ineach quarter.
Payment of dradends to holders of the Company’s commaon stack
remaing at the digeretion of the Board of Directors and will depend
upon many factors, including the Company’s financial condition,
eamings, legal requirements and other faciors the Board of Directors
deems relevant
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CERTAIM LINE ITEMS
Faor the Twelve Monihs Ended December 31, 2007
{in millions, except per share data)

GaaF
Wezmre Prowsct el Costs™ o (AP Meggure
Sogaston  Transacton ey Less on et GanflLoss)
Rvdgey  Pagorndd  Other  lnmey  nbegraon  Amorogen  andRdaed Deesttwe Meteiitumng  Extguhenent onfaledd  Mneretung Pescenitage

FRported Codts Cosls Coats  Sepwp® Cost® Lot Costs™ Costg™ Birres of Due ™ Businessis® Taderns™ Nomaiged  offales
Cost of products sold $95528 & - 426 5 - S S0 S0 s - 5 = 50146) 5 = 5 = § = 4950331 B50%
Gross peofit 50893 - 26 - 07 200 nr - - 146 - - - 51489  349%
Selling, general and
adrinistratie expenses IBEET  (44) (2 LY - (246.5) (2133) (274} (349) ns7) - - - 0510 20T
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CERTAIN LINE ITEMS
For the Twelve Months Ended December 31, 2016
{in millions, except per share data)
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CERTAIN LINE ITEMS
For the Twelve Months Ended December 31, 2015
{in millions, except per share data)
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Reconciliation of GAAP and Non-GAAP Information
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ADDITIONAL INFORMATION

In conneclion with Newell Brands' 2018 Annual Meeting of
Shareholders, Mewell Brands will file with the U.8. Securities
and Exchange Commission (the “SEC™) and mail to the
shareholders of record entitled to vote at the 2018 Annual
Meeting a definitive prosgy statement and other documents,
in[:luding a WHITE proaxy card. SHAREHOLDERS ARE
EMCOURAGED TO READ THE PROXY STATEMENT AND
ALL OTHER RELEVANT DOCUMENTS WHEN FILED WITH
THE SEC AMD WHEN THEY BECOME AVAILABLE BECAUSE
THOSE DOCUMENTS WILL CONTAIM IMPORTANT
INFORMATION. When filed with the SEC, the definitive
proxy statement and WHITE proxy card will also be mailed

1o shareholders of record. Irvestors and other interested
parties will be able to obtain the documents free of charge

al the SEC's website, www.sec.gov or from Newell Brands
altits website, www.newellbrands.com, or through a request
inwriting sent to Mewell Brands at 221 River Street, Hoboken,
Mew Jersey, 07030, Attention: General Counsel,

PARTICIPANTS IN SOLICITATION

The Company and its directors and executive officers may
be deemed to be participants in the sclicitation of proxies in
conneclion with the 2018 Annual Meeting, The participants
in the solicitation of proxies in connection with the 2018
Annual Meeting are currently anticipated to be the Company,
David L. Atchison, Patrick D. Campbell, James R. Craigie,
Debra A Crew, Brett lcahn, Andrew Langham, Courtney R.
Mather, Michael B. Polk, Judith A Sprieser, Steven J. Strobel,
Michael A. Todman, Ralph Micaletti, Mark S Tarchetti,
William A, Burke, Bradford Turner, Nancy O'Donnell, Sofya
Tsinis, High River Limited Partnership, Hopper Investments
LLC, Barberry Corp.. Icahn Partners Master Fund LR Icahn
Offshore LP: Icahn Partners LP, lcahn Onshore LP lcahn
Capital LR IPH GP LLC, Icahn Enterprises Holdings L.F,
leahn Enterprises G.P Ing., Beckton Corp. and Carl C. lcahn.

As of the date hereof, Ms. Crew beneficially owns 30 shares
of common stock of the Company, par value 51.00 (the
“Commaon Steck™). Mr. Craigie beneficially owne 3,175 shares
of Common Stock, which includes 1,594 shares held in trusts,
797 shares each, for the benefit of Mr. Craigie®s children. Mr.
Polk beneficially owns 1,353,392 shares of Common Stock,
which includes 225,872 shares of Common Stock issuable
pursuant to stock oplions and RSUs currently exercisable or
exercisable or vesting within 60 days and includes 332,925
shares held in grantor retained annuity trusts for the benefit
of Mr. Polk's children and 47,303 shares held in trust by Mr.
Polk's wife. Mr. Strobel beneficially owns 50,707 shares of
Common Stock. Mr. Todman beneficially owns 54949 shares

of Common Stock. Mr. Nicoletti beneficially owns 14,788
shares of Common Stock, which includes 25 shares held
in a revocable trust by Mr. Nicoletti's wife, 193 shares in
an IRA and 14,570 held in a revocable trust, Mr, Tarchetti
beneficially owns 260,949 shares of Comman Stock.

Mr. Burke beneficially owns 175,046 shares of Common
Stack. Mr. Turner beneficially owns 14,134 shares of Common
Stock. Ms. O'Donnell beneficially owns 6,855 shares of
Comman Stock. As of the date hereof, Ms. Sprieser and Ms.
Tsinis do not beneficially own any shares of Common Stock.

As of the date hereof, High River Limited Partnership has
sole voting power and sole disposilive power with regard to
6,658,602 shares of Common Stock (including shares of
Commeon Stock underlying forward contracts). Eachof Hopper
Investments LLC, Barberry Corp. and Mr. Carl C. lcahn has
shared voting power and shared dispositive power with regard
to such shares of Common Stock. lcahn Partners Master
Fund LP has sole voting power and sole dispositive power
with regard to 10,836,710 shares of Commoen Stock (including
shares of Common Stock underlying forward contracts). Each
of Icahn Offshore LP Icahn Capital LB IPH GP LLC, Icahn
Enterprises Holdings L.P, Icahn Enterprises G P, Inc, Beckton
Corp. and Mr. Carl C. Icahn has shared voting power and
shared dispositive power with regard 1o such shares of
Common Stock. lcahn Partners LP has sole voting power
and sole dispositive power with regard to 15,797,701 shares
of Common Stock (including shares of Commen Stock
underlying forward contracts). Each of lcahn Onshore LR
lcahin Capital LP, IPH GP LLC, lcahn Enterprises Holdings L P,
Icahn Enterprises GP. Beckton Corp. and Mr. Carl C, lcahn
has shared voting power and shared dispositive power with
regard to such shares of Common Stock, Mr, Brett Icahn
has sole voling power and sole dispositive power with
regard to 500,000 shares of Common Stock, including
250,000 shares of Common Stock beneficially owned by a
charitable foundation controlled by Mr. Brett lcabn. As of

the date hereof, Messrs. Alchison, Campbell, Langham and
Mather do not beneficially own any shares of Common Stock.

Certain informafion concerning these participants is also set
forth in the Company's definitive proxy statement, dated
March 30, 2017, for its 2017 annual meeting of shareholders
as filed with the SEC on Schedule 144 and the Company’s
Current Reports, dated August 24, 2017, January 21, 2018,
February 16, 2018, February 22, 2018 and March 19, 2018,
as filed with the SEC on Form 8-K. Additional information
regarding the interests of these participants in the solicitation
of proxies in respect of the 2018 Annual Meeting and other
relevant materials will be filed with the SEC when they
become available,
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CAUTION CONCERNING
FORWARD-LOOKING STATEMENTS

Statements in these materials, olher than those of historical
fact, particularly those anticipating future financial performance,
business praspects, growth, operating strategies and similar
matters, are forward-looking statements within the meaning
of the U.S, Private Securities Litigation Reform Act of 1995 and
other federal securities laws. These statements generally can
be identified by the use of words such as “intend,” “anticipate,”
“believe,” “estimate,” “project,” "target,” “plan” “expect,” “will"
“should,” “would™ or simnilar statements, The Company cautions
that forward-looking statements are not guarantees because
there are inherent difficulties in predicting future results. In
addition, there are no assurances thal the Company will
complete any or all of the potential transactions, and other
initiatives referenced in this release. Actual results may differ
materially from those expressed or implied in the forward-
looking staternents. Impartant factors that could cause actual
results to differ materially from those suggested by the
forward-looking statements include, but are not limited to:

uncerlainties regarding future actions that may be taken
by Starboard Value LP (together with its affiliates,
*Starboard") in furtherance of its stated intention to
nominate director candidates for election at Mewell
Brands® 2018 Annual Meeting;

.

.

potential operational disruption caused by Starboard's
actions that may make it mare difficult to maintain
relationships with customers, employees or suppliers;

the Company's dependence on the strength of retail,
commergial and industrial sectors of the economy in
various parts of the world;

compelition with other manufacturers and distributors of
consumer products;

-

major retailers” strong bargaining power and consolidation
of the Company's customers;

the Company’s ability to improve productivity, reduce
complexity and streamline operations;

-

the Company's ability to develop innovative new products,
to develop, maintain and strengthen end-user brands and
1o realize the benefits of increased advertising and
promotion spend;

risks related to the Company's substantial indebtedness,
potential increases in interest rates or changes in the
Company’s credit ratings;

the Company's ability to effectively accelerate its
transformation plan and explore and execute its
strategic options:

the Company’s ability to complete planned acquisitions and
divestitures, to integrate Jarden and other acquisitions
and unexpected costs or expenses associated with
acquisitions or dispositions;

changes in the prices of raw materials and sourced
products and the Company's ability to obtain raw
materials and sourced products in a timely manner;

« the risks inherent to the Company’s foreign operations,
including currency fluctuations, exchange controls and
pricing restrictions;

a failure of one of the Company's key information
technology systems or related contrals;

fulure events that could adversely affect the value of the
Company's assets and require impairment charges;

the impact of United States or foreign regulations on
the Company's operations, including environmental
remediation costs;

the potential inability 1o attract, retain and motivate

key employees;

the resolution of tax contingencies resulting in additional
tax liabilities;

product liability, product recalls or related regulatory actions;
the Company’s ability to protect its intellectual property rights;

- significant increases in the funding obligations related to
the Company’s pension plans; and
other factors listed from time to time in the Company's

filings with the SEC including, but not limited to, the
Company's most recent Annual Report on Form 10-K.

The information contained in these materials is as of the
date indicated. The Company assumes no obligation to
update any forward -looking statements as a result of new
information, future events or developments,
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EXHIBIT 2

From: Employee Communications

Sent: Friday, April 6, 2018 11:29 AM

To: All Employees Globally

Subject: View Our Annual Report and a Letter to Shareholders

7\
newell

BRANDS

April 6, 2018
Colleagues:

Today we released Newell Brands’ 2017 Annual Report, our yearly report highlighting some of our top projects, innovations and initiatives from the past
year. You can view these stories and read a message from our CEO, Michael Polk, on the Annual Report’s interactive website.

In addition, you can view a letter to shareholders, beginning on page three of this morning’s filing with the Securities and Exchange Commission (SEC), on
the Investor Relations page of the Newell Brands website.

As a reminder, if you receive inquiries from the media, analysts, investors or other third parties, please forward them to Nancy O’Donnell, senior vice
president, Investor Relations and Corporate Communications, or Michael Sinatra, director, External Communications. If you have questions, contact Beth
Stellato, director, Corporate Communications.

Additional Information

In connection with Newell Brands’ 2018 Annual Meeting of Shareholders, Newell Brands has filed with the U.S. Securities and Exchange Commission (the
“SEC”) a definitive proxy statement and other documents, including a WHITE proxy card. SHAREHOLDERS ARE ENCOURAGED TO READ THE
DEFINITIVE PROXY STATEMENT AND ALL OTHER RELEVANT DOCUMENTS WHEN FILED WITH THE SEC AND WHEN THEY BECOME
AVAILABLE BECAUSE THOSE DOCUMENTS WILL CONTAIN IMPORTANT INFORMATION. Investors and other interested parties may obtain the
documents free of charge at the SEC’s website, www.sec.gov, or from Newell Brands at its website, www.newellbrands.com, or through a request in writing
sent to Newell Brands at 221 River Street, Hoboken, New Jersey, 07030, Attention: General Counsel, or by contacting Newell Brands’ proxy solicitor,
Morrow Sodali at (800) 662-5200 or at NWLinfo@morrowsodali.com.

Caution Concerning Forward-Looking Statements

Statements in this email, other than those of historical fact, particularly those anticipating future financial performance, business prospects, growth, operating
strategies and similar matters, are forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995 and other
federal securities laws. These statements generally can be identified by the use of words such as “intend,” “anticipate,” “believe,” “estimate,” “project,”
“target,” “plan,” “expect,” “will,” “should,” “would” or similar statements. The Company cautions that forward-looking statements are not guarantees
because there are inherent difficulties in predicting future results. In addition, there are no assurances that the Company will complete any or all of the
potential transactions, or other initiatives referenced here. Actual results may differ materially from those expressed or implied in the forward-looking
statements. Important factors that could cause actual results to differ materially from those suggested by the forward-looking statements include, but are not
limited to:

2

2

+  uncertainties regarding future actions that may be taken by Starboard in furtherance of its stated intention to nominate director candidates for
election at Newell Brands’ 2018 Annual Meeting;

+  potential operational disruption caused by Starboard’s actions that may make it more difficult to maintain relationships with customers,
employees or suppliers;

»  the Company’s dependence on the strength of retail, commercial and industrial sectors of the economy in various parts of the world,;
*  competition with other manufacturers and distributors of consumer products;
*  major retailers’ strong bargaining power and consolidation of the Company’s customers;

» the Company’s ability to improve productivity, reduce complexity and streamline operations;



+  the Company’s ability to develop innovative new products, to develop, maintain and strengthen end-user brands and to realize the benefits of
increased advertising and promotion spend;

»  risks related to the Company’s substantial indebtedness, potential increases in interest rates or changes in the Company’s credit ratings;
»  the Company’s ability to effectively accelerate its transformation plan and explore and execute its strategic options;

+ the Company’s ability to complete planned acquisitions and divestitures, to integrate Jarden and other acquisitions and unexpected costs or
expenses associated with acquisitions or dispositions;

»  changes in the prices of raw materials and sourced products and the Company’s ability to obtain raw materials and sourced products in a timely
manner;

+ the risks inherent to the Company’s foreign operations, including currency fluctuations, exchange controls and pricing restrictions;
+ afailure of one of the Company’s key information technology systems or related controls;

» future events that could adversely affect the value of the Company’s assets and require impairment charges;

+ the impact of United States or foreign regulations on the Company’s operations, including environmental remediation costs;

» the potential inability to attract, retain and motivate key employees;

+ the resolution of tax contingencies resulting in additional tax liabilities;

+  product liability, product recalls or related regulatory actions;

» the Company’s ability to protect its intellectual property rights;

»  significant increases in the funding obligations related to the Company’s pension plans; and

»  other factors listed from time to time in the Company’s filings with the SEC including, but not limited to, the Company’s most recent Annual
Report on Form 10-K.

The information contained in this email is as of the date indicated. The Company assumes no obligation to update any forward-looking statements as a result
of new information, future events or developments.



